>

— UNIVERSITY

FIL with M

Flame University, June ¥



Indian Economy

INDIAN ECONOMY (USD 4 TRILLION)

Exports, 17%

Public, 21%

Private
consumption, 62%




More than 60% of the Indian economy is
domestic consumption.

Know your Who consumes what?
~country




Domestic Private Consumption

1. Of the following states, which one has the higher proportion of vegetarians ?
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Domestic Private Consumption

2. Which of the following industries has the largest domestic consumption?
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Domestic Private Consumption

3. Of the following businesses, which industry is the largest in India?
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Domestic Private Consumption

4. What percentage of Indians account for nearly half of all air travel in India?




Domestic Private Consumption

5. After Oil, which industry consumes most of our dollars ?




Domestic Private Consumption

6. Indian household credit has been growing at the fastest rate in recent years. What % of
Indians have credit cards?




Domestic Private Consumption

7. How many Indians have passports?

Types Of Indian Passports

HIHEHT Sragie
OFFICILAL PASSPORT

REPUBLIC OF INDIA

=

Regular Indian Passport Official Indian Passport Diplomatic Indian Passport

@ 30% 20% @ 10% @ 5%




Domestic Private Consumption

8. How many households in India have washing machines ?




Domestic Private Consumption

9. How many households in India own private vehicles ?

MORE INDIAN FAMILIES USE BICYCLES,
MOTORCYCLES AND SCOOTERS

% share of households owning means of transportation

Cycle fotc or scoot Car No vehicle
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Note: Timeline of the surveys NFHS-1 (1992-93), NFHS 2 (1998-99), NFHS 3 (2005-06), NFHS 4 (2015-16), NFHS 5 (2019-21) @
Source: National Family Health Survey, various rounds
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Domestic Private Consumption

10. How many households in India have at least one graduate ?
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Know Your Country

11. Which region has the lowest rate of children per woman (Fertility Rate)?




Know Your Country

12. India is home to the largest number of people below the poverty line (earning under $2
per day). Among 189 countries globally, what is India's rank in terms of the number of
billionaires?




Know Your Country

13. While we are the largest producer of agricultural products, our challenge lies in storage
and distribution. What is our global rank in cold storage capacity?




Know Your Country

14. Gandhiji once mentioned that India lives in its villages. What percentage of India is
urbanized now?
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Know Your Country

15. Globally, the average tax collection by federal governments is 17% of GDP. What is the rate
in India?




Know Your Country

16. When India gained independence, there were 19 medical colleges producing 1,000
allopathic doctors annually for a population of 34 crores. How many doctors are there in India
now?




Know Your Country

17. How many Indians file IT returns?
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Know Your Country

18. Approximately 45% of Indian adults are employed, both formally and informally. The
employment rate for males is about 64%. What is the workforce participation rate for women
in India?




Know Your Country

19. What is the ratio of the average salaries between the top 5 IT companies and the top 5
PSU companies?




Know Your Country

20. Which state receives the most foreign tourists?




Income Structure of Consumer India

. . .- % Share of each income quintile to total
Population Quintile based on per > 9

capital Income lakhs/year . .
Expenditure Surplus income
45 36 70

Richest 20% 72 mn 372 6.3
Next 20% 61 mn 433 3.6 22 23 20
Next 20% 42 mn 471 2.7 15 18 8
Next 20% 49 mMn 5.44 2.2 1 14 3
Bottom 20% 42 mn 6.28 1.6 7 10 -1
All India 281 mn 470 39 100 100
Richest 10% 39 mn 3.43 7.5 29% 22 50
Poorest 10% 20 mn ©6.56 1.4 3% 4 -1

Source: lce 360




Evolution of Household Income Profile

Households ) 219 CR 29.3 CR 38.6 CR
High High High
0.1CR 0.8 CR 2.9 CR
(1%) (3%) (7%)

Lower mid 5.1 CR Lower mid 9.7 CR Lower mid 13.2 CR
(23%) (33%) (34%)

Low 12.7 CR Low 5.7
Low 15 CR (69%) (43%) CR (15%)

2005 2018 2030 forecast

Note: Low: <INR 2.5 lacs, Lower mid: INR 2.5 -5.5 lacs, Upper mid: INR 5.5 — 27.5 lacs, High: >INR 27.5 lacs
Projections with annual GDP growth assumed at 7.5%
Source: PRICE projections based on ICE 360 Surveys (2014,2016,2018)

High Income & Upper Mid
Income Segment (5.5 lakh
and above)

* 1in 4 households today

* 1in 2 households by 2030

+ ~7 CR fewer low-income
households by 2030




India’s Income Pyramid

Rich
(>Rs 30 lakh)*

Middle Class
(Rs 5-30 lakh)*

Aspirers
(Rs 1.25-5 lakh)*

Destitutes
(<Rs 1.25 lakh)*

2015-16 2020-21 2030-31(P) 2046-47(P)

*Annual household income at 2020-21 prices
Source: Ice 360




Breakout of Next 20

1400
1200

1000

/

Annual household income
(Rs. ‘000)
00)
o
o

600 —Q1 (Poorest 20%)
—Q2
400 —Q3
Q4

200 T —Q5 (Richest 20%)

%
0]
FYO5 FY14 FYl16 FY18 FY30*

The second line (from top) representing second quintile of population is growing at a faster rate for the last few years and is
breaking out from the lowest 3 quintiles.

Source: lce 360




Evolution of Household - Post Covid

How Covid made Indians Poorer and Richer

Average annual household income in Rs Lakh, 2011-12 prices

FY16 FY21 Fr23
(Pre-Covid) (Covid Year) (Post-Covid)

Poorest Lower  Middle Upper Richest All
20% Middle Middle 20%  Households

=
)

(Figures rounded off)

Source: Ice 360

75% jump in incomes of poorest households post-Covid

% change in annual household income across economic categories
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Bottom 20% e
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Evolution of household

» 60% - 100%

» 10% - 60%




Whatever you can say abo(jt India, -the' oppdsite_i_s,-alsd true

_-J-'o_a:h Robinson
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It is better to be vaguely right than precisely wrong

- Carveth Read




The Great Indian Paradox

* Demography.
* Urbanisation.
* Women Participation.
e Attitude Towards Credit.
* Formalisation.




India’s Tryst with Productivity / Social Indicators

Life Expectancy Working age demographics (% of Total)

72 75%
70 69 70 ) l
68 - 67
70%
- es | e
- 61
60 59 65%
gg 61%
54 60% 59%
52 58%
1990 1995 2000 2005 2010 2015 2019 559
51%
50% .
O O O O O
SNPINgCRIRARRRRRRARRNRENERERRRRSR
— UK USA = China India Japan
90%
o 4% 78%
70% 65%
60% 52% Median age | Median age Median age | Median age
Countr Countr
50% 44% 2020 2030 y 2020 plok{o)
40% 34%
28% )
30% g0 India 27.3 309 UK 395 416
20%
10% China 37.4 427 Germany 449 459
0%
1951 1961 1971 1981 1991 2001 2011 2021 USA 375 397 Japan 48.0 515

Source: United Nations World Social Report 2023




India is where China was in 2004, US in 1980 are avoidable

thoughts. India is unique, will evolve differently.

USD 6 trillion

GDP
//
R+ J
s India 2019 Y . 2030E
/
/
= 12 years
= USA 1978 - 1990

{

* 5 years
China 2005 » 2010

I
I
I
I

UusD 2.7
trillion
GDP

Source: Bloomberg research: US Mcap — S&P 500 index and China Mcap — Shaghai SE composite index

US Market Cap ($ tn)
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Our Demographic split
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Our Demographic split

Percentage of Households that

EHRGE Own a Bicycle In India
National Family

Health Survey-5
(2019-21)

80%

Uttar Pradesh
75.6%

Bihar
64.8%

Jharkhand
663%  Bengal
78.9%

4
s
2 Mizoram
E 9.3%
H ’
g All India Value
]
Q
. Value in 2018: 52.1%

.in.pixe

@india

SOURCE
National Family
Health Survey-5
(2019-21)

@ I na Ia = I n. plxels visualizeda by i1asnris.com

Percentage of Households that
Own a Two Wheeler In India

Two wheeler here refers to either a motorcycle or a scooter

Rajasthan

66.4%

Guijarat

Madhya
611% Pradesh O1-5%

) M;l':n;;c;tra A" India Value
® (o
Karnataka ST Value in 2018: 37.7%

61.1%

Tamil Nadu

63.9%

Undivided J&K

23.7%

Percentage of Households that
Own a Car In Each State in India

SOURCE

National Family Himachal _
Health Survey-5

(2019-21) 50%

Arunachal

Rajasthan
8.2%

4.6%
Mizoram
15.5%

All India Value

9%

Value in 2018: 6%

Tamil Nadu

W 6.5%

24.2%
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India’s Large and Young Population

Demographic dividend places India better than Largest contributor to world’s working population
global peers by 2031; change in working age population (2031 vs
Start of Demographlc Dividend End of Demographlc Dividend 202 1; mn)
7 World
i IN
South Korea 1987 “ 2027 LATAM
1 INDO
Thailand 1994 “ 2028 Higher share of working age population to be a

. driver of growth; % share working age population

Brazil 2006 _ 2038 2020 2030 2040 2050

. India 64.2% 64.8% 63.6% 61.1%

India 2018 2055 Africa 54 4% 56.3% 58.3% 59.7%

. Indonesia 63.9% 63.7% 61.8% 60.1%

Bangladesh 2018 “ 2052 China 64.2% 60.7% 56.6% 49.7%
LatAm 63.3% 62.9% 60.9% 58.0%

1950 1970 1990 2010 2030 2050
Countries with larger shares of working age population to total population are likely to witnhess higher GDP growth rates




The Opportunities ?




Broader Markets - Last 20 Years

BSE - Smallcap

— BSE 500

— BSE - Sensex
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Promoter’s Buying
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BSE - Sensex

— BSE- Sensex
May 21 to May 24
® Negative
240 1 e Positive [ 280%
220 - - 240%
o ®
200 - o - 200%
180 - o ° . - 160%
160 - ° - 120%

140 80%

120 40%

100 0%
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80 A - -40%
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— BSE-Largecap BSE - Largecap
e Negative May 21 to May 24
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BSE 500
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Divergence in Market Valuations
Expensive Part: 50% of Market Universe
Deep Value Part: 15% of Market Universe
Fair Value Part: 35% of Market Universe

Earnings and Multiples matter in Portfolio Returns.




What moves the market

Sentiment

Earnings

Sentiment

Earnings

Sentiment

Earnings

Sentiment

Sentiment

Time
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THANK YOU
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